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WHAT’S THE ROLE?
Interim Assistant Director of Strategy Delivery
This is a standout opportunity to help shape the next chapter for Prostate Cancer UK. As Interim Assistant Director of Strategy Delivery, you’ll turn our ambitious and exciting 10-year strategy into clear, energising action — bringing people together, aligning priorities, building momentum and creating the systems, capability and culture needed to deliver lasting impact for men affected by prostate cancer.
IN THIS ROLE YOU’LL...
As a member of Prostate Cancer UK Senior Leadership team, the Interim Assistant Director of Strategy Delivery has collective accountability for the overall success of the organization including:
· To be aligned with mission, vision and strategy. Responsible for co -creating and the execution the strategy and achievement of the annual business plan. This includes the achievement of organisational performance targets, KPI’s. organisational risk & compliance, managing the business within agreed budgets and financial targets
· Leading and managing complex organisational wide projects, which contribute to the achievement of the strategy, annual business plan and financial performance of the charity
· Role modelling the charities values, behaviours and conduct. Actively demonstrating commitment to EDI and Allyship and the desired organisational culture and values through their interactions and setting the tone for the rest of the charity

1. Strategic Leadership & Transformation Delivery
· Lead the organisation-wide development of the 10-year strategy transformation plan.
· Work with functional leaders to co-create aligned 3-5-year execution roadmaps that support the overarching strategy plan and deliverables.
· Ensure organisational and functional roadmaps are outcome-focused, prioritised, and realistically resourced.
· Develop and embed a consistent planning frameworks and standards across the organisation and functions / departments.
· Integrate & align functional roadmaps into a cohesive, organisation-wide delivery plan.
· Act as a strategic partner to the Executive Team and wider Heads to ensure alignment between ambition, resources, delivery and impact.
· Coach, guide and advise key leaders on strategic projects and organisational transformational initiatives to set up cross organisational multi discipline teams and workstreams with effective,  robust & consistent project management methodologies  
· Work closely with the Director of People and Culture to align people workstreams and roadmap
· Drive a culture of accountability, collaboration, and continuous improvement across the organisation. 
· Work closely with the Director of Health Services, Equity and Improvement to ensure the new services development programme is clearly outlined and on track.
· Work closely with the Director of Research and Strategic Impact and the Leadership Team to establish robust measures and reporting mechanisms that track progress against the strategy, demonstrate impact, and align with programme governance.
2. Strategy Embedding & Engagement
· Lead the design and delivery a comprehensive engagement plan to embed the 10-year strategy across all levels of the organisation and with external stakeholders.
· Facilitate cross-functional alignment and remove barriers to delivery.
· Own organisation-wide communications on the strategy working closely with the Director of People and Culture and Interim People Transformation and Change lead
3. AI and Digital Strategy Development 
· Develop a forward-looking AI and digital roadmap to enhance service delivery, operational efficiency, and impact measurement, likely to work with an external specialist consultant and Director of Customer Growth
· Identify opportunities for AI, data, and digital tools to support patients, carers, and stakeholders.
· Build a plan to ensure ethical, safe, and responsible use of AI and data.
· Build organisational capability and readiness for digital transformation.
· Work collaboratively across the organisation to ensure the Digital strategy is implemented and embedded within the key directorates
4. Governance, Systems & Processes
· Establish effective programme governance structures to support delivery.
· Implement tools and systems for tracking progress, risks, and dependencies.
· Ensure clear reporting to the Executive Team and Board.
· Embed best practice in programme and portfolio management.
WHO YOU ARE...
Essential Experience
· Significant senior leadership experience in strategy delivery, transformation, and programme leadership preferably in organisations that have development and delivered a customer growth and digitalisation strategy and programs.
· Proven track record of delivering complex, multi-year strategic programmes.
· Strong background in performance measurement and impact evaluation.
· Exceptional strategic thinking with the ability to translate vision into execution.
· Strong stakeholder engagement & influence, with strong collaboration, gravitas and credibility at Executive and Board level.
· Expertise in programme and portfolio management methodologies.
· Ability to lead through ambiguity and drive change in complex environments.
· Data-driven decision-making with strong analytical capability.
· Excellent communication and facilitation skills.
· Experience working within the charity, healthcare, or public sector (desirable).
YOUR ROLE: 
THE NUTS AND BOLTS

Your line manager: 	Director of Research and Strategy Delivery

Job level:		Assistant Director

Contract: 		Interim 6- 9 months

Hours: 	Full time ( part time  / flexible working will be considered ) 

Location: 		Hybrid working – a combination of remote and in-person working at our London Bridge office. You’d need to be in the office at least 4 days a month and we may need you to come in for specific meetings. 






















OUR CULTURE

VALUES AND BEHAVIOURS
Our values and behaviours help us make decisions, work together and guide the sorts of conversations we have on a day-to-day basis. They underpin our brand identity and give us a shared understanding of who we are and how we work together to create positive change, every day.


OUR VALUES
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OUR BEHAVIOURS
	RATIONAL
	EMOTIONAL
	ASPIRATIONAL

	
GENEROUS WITH KNOWLEDGE
Switched on and well-connected, we share our expertise and 
make informed decisions.


NATURALLY CURIOUS
Constantly learning 
and hungry for knowledge, 
we challenge and push 
for answers.

	
GOT YOUR BACK
Unembarrassed and reassuring, we listen, understand and stand up 
for those in need.


OPEN TO ALL
Inclusive and open-minded, 
we recognise everyone 
is unique and embrace 
different perspectives.

	
DO WHAT MATTERS
Impossible to ignore,
we focus on what matters to drive results and maximise 
our impact.


NEVER SETTLE
Fired up and determined to make a difference in
everything we do – and driven to give our best.





Interim Assistant Director of Strategy Delivery


Head of Programme Management Office


Interim Director of AI and Digital Consultant


Chief Executive


Programme Admin ( new role tbc) 



Prostate Cancer UK is a registered charity in England and Wales (1005541) and in Scotland (SC039332). A company registered in England and Wales and limited by guarantee (02653887). VAT 905941518. Registered company number 02653887. Registered Office: Fourth Floor, The Counting House, 53 Tooley Street, London SE1 2QN
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